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Who works as a direct seller?

GENDER

PwC 2000 Study Ipsos 2007 Study

Male Male
20% 17%

Female
80% 83%

Source: PWC 2000, Ipsos MORIS 2007
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Who works as a direct seller?

AGE
PwC 2000 Study Ipsos 2007 Study
50-65 65+ 50-59 60+
21% 3% 18-34 20%

10%

35-49 16-34

35-49 43% 27%

47%

Source: PWC 2000, Ipsos MORIS 2007



Who works as a direct seller?
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NUMBER OF PEOPLE IN HOUSEHOLD

PwC 2000 Study
4 5 and
32% more

3 2 or less
21% 23%

Source: PWC 2000, Ipsos MORIS 2007

Ipsos 2007 Study
5 and No
more answer 2 or less
14% 1% 33%

24%




Who works as a direct seller?

LEVEL OF EDUCATION

PwC 2000 Study

. . None of
University these
degree 40%
13%

Higher
education Secondary
13% school
education

34%

Source: PWC 2000, Ipsos MORIS 2007
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Ipsos 2007 Study

University
degree None of
28% these

10%

Higher Secondary
education school
18% education
44%
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Who works as a direct seller?

LOCATION DISTRIBUTION
PwC 2000 Study Ipsos 2007 Study
Rural Rural
37% 34%

Urban Urban
63% 66%

Source: PWC 2000, Ipsos MORIS 2007



Who works as a direct seller?
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LENGTH OF TIME WORKING AS A DIRECT SELLER

PwC 2000 Study

Lessthan 1

More than year
10 years 11% 1to 3 years
27% 21%

4t06
years
21%

7 to 10
years
20%

Source: PWC 2000, Ipsos MORIS 2007

Ipsos 2007 Study

Less than 1 1to 3 years
year 34%
20%

More than 7 to 10 4t06
10 years years years
20% 10% 16%




Who works as a direct seller?
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ACTIVITY PRIOR TO BECOMING A DIRECT SELLER

PwC 2000 Study

No- Full time
protc'(:-sS}onal employment
activity 35%

17%

Part-time
Unemployed Self-
’ 4[-':)/ y employment employment
’ 20% 14%

Source: PWC 2000, Ipsos MORIS 2007

Ipsos 2007 Study

No

professional
activity Full time
6% employment

45%

Unemployed
Self- .
Part-ti
25% employment emplo n:;t
14% P
4% 10%
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Why did they become a direct seller?

PwC 2000 Study
1 additional income become independent
2 buy products major income source
3 social activity additional income
4 become independent buy products
5 more flexibility more flexibility
6 major income source social activity
7 earn money for specific purchase earn money for specific purchase

Ipsos 2007 Study

Income/ money related
Like product/ company
Flexibility/ independence
Social/ meeting people
Career orientated
Previously worked in
Family reasons
Personal development
Security of job
Other

Source: PWC 2000, Ipsos MORIS 2007

49%
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How hard do direct sellers work?

NUMBER OF HOURS WORKED PER WEEK

PwC 2000 Study Ipsos 2007 Study

More M h No
than 30 ore than answer
2
oto 30 hours 16t0 40 40 hours 6%
hrs 20% hrs 3%

22% 20%

<5 l:rs <5 hrs
5to 19 18% 6 to 15 hrs 40%
hrs 31%
40%

Source: PWC 2000, Ipsos MORIS 2007
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How hard do direct sellers work?

DIRECT SELLERS VIEW THEIR JOB IN DIFFERENT WAYS

PwC 2000 Study Ipsos 2007 Study

Additional
occupation

33%

Additional
occupation

45%

occupation

67%

Source: PWC 2000, Ipsos MORIS 2007
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What do direct sellers think about their work?
HOW SATISFIED THEY ARE WITH ELEMENTS OF THEIR JOB

Job as direct sellers
80%

Improvement of sales &
business management

skills 85%

Level of training & skills

development from DSO
81%

8 Ipsos 2007 B PwC 2000

Source: PWC 2000, Ipsos MORIS 2007
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Benefits gained from job as a direct seller

PwC 2000 Study
L
1 Earn more money Improve my family's quality of life
2 Meet and socialise Earn more money
3 Buy products at a lower price Develop new personal and business skills
4 Develop new personal and business skills Buy products at a lower price
5 Improve my family's quality of life Meet and socialise
6 Take better care of my family while having a job Take better care of my family while having a job

Ipsos 2007 Study

Buy products for myself at discount price 88%

Meet and socialise 84%

Earn more money 82%

I am my own boss 82%
Develop new personal and business skills [

Improve my family’s quality of life

Take better care of my family

Source: PWC 2000, Ipsos MORIS 2007




